BAEEILKZ 102 $4‘-&ﬁ-—kﬁ—£§:)\$%‘%ﬁ,ﬁ
Z (Ar) 2 nEMTHREHKELZ £18 /4178

#a: 2R O PxRT ﬁm#%%

AasiE |EEAL
FRpER 0 100 A48

VT R R e E

“gap,;up%»gdsxamWﬂgjrbm?5’ru@*“W%iﬁﬁﬁﬂﬁﬁ

d AL EEHRAED FPe R Fo B3 L0975 3 FPoe AR To @ B A -
IR im0 T H-pe ?\.,‘I_NFEW’J%%L"/{U&;';’\I N 'E‘?E’;:Am/ﬁ‘ii? o FL
x;;&{ﬂﬁ: AR KGR T2 vt ST S P R A 0 BT

AT~ T F %‘«é‘plﬁ'—]‘_@ BRI E B AT e K- faR o7
(30 £)

N

—

Please translate the following section into Chinese: “...For the Chinese party leaders the
internet has created more subtle challenges. Collective expression on the web, let by
civic-minded microbloggers with millions of followers, is focusing attention on recurring
problems such as food safety and pollution, showing up the gap between expectations and
performance. That means the authorities now have to try to come up with credible
responses to crisis such as the huge spike in air pollution in Jan. and Feb. In short, the
internet requires the party centre to be more efficient at being authoritarian.” (30 47)

Please answer the following question “in English”: Consider two ways of beating your
competitors. One way is to offer your customers lower prices and better service. The other
is to get a law passed that raises your competitors’ cost — for example, by imposing
special operating requirements on them. What is the later method usually called by
political scientists and economists? Can you see the differences between these two
methods, assuming that both succeed in keeping your competition out? Please come up
with an example for each of them. (40 47)




