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Customers in a market differ from citizen in a community, however. Customers
seek to maximize their individual welfare; so do citizens, but public participation
in politics is aimed at solving common problems and defining governmental
objectives. Public policy driven by customer demand and/or satisfaction may
differ from that based on political agreement and administrative expertise.
Because resources are limited, allocating them according customer preferences is

not necessarily the same as basing them on electoral outcomes. (cited by D. H.
Rosenbloom, 2009: 24) (25% )
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